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SPORTS

LUXE RACE EXPERIENCE GETS 
CHECKERED FLAG AT THE DAYTONA

Race fans gained one more reason to put Daytona Beach on their bucket list 
when the speedy and stylish The Daytona hotel opened directly across the street from the 

iconic Daytona International Speedway.

  Off to the
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Whimsy is on the menu 
at Sir Malcolm at The 

Daytona

Daytona Speedway Daytona Beach ONE 
DAYTONA Shopping

Drinks at Blue Flame, 
The Daytona

Fierey Cheetos Mac n 
Cheese Bites atSir Malcolm

Family enjoying 
lunch at Sir Malcolm

A refreshing welcome cooler greets 
guests checking in at The Daytona

Motorsports 
Hall of Fame of America

Custom Harley on display 
at Sir Malcolm dining room
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>>>>>>>>>>>

    he Daytona’s customers embrace the race at 
every turn at this hospitality headquarters for every 
type of motorsports fan. The Marriott Autograph 
Collection hotel opened in June and earned AAA’s 
Four-Diamond rating. 
        Fun elements delight from the giant rotating 
gear wheel over the front desk to the impressive 
contemporary and classic rides on display throughout 
the hotel’s public spaces. An elegant coolness factor here 
sets a spirited tone.   
       On a recent visit, Denny Hamlin’s 2019 Toyota 
Cup No. 11 Daytona 500 winner sat side-by-side with 
the all-time Daytona lap record-holding 2013 Ford 
EcoBoost Endurance Racer driven by Colin Braun, in 
the main lobby area affectionately known as “The Grid.”  
      Land-speed racer Sir Malcolm Campbell’s 
legendary Bluebird is the hotel’s gem and proudly sits 
adjacent to the hotel’s restaurant that bears his name. 
Campbell drove the Bluebird on Daytona’s hard-
packed beaches in the 1920s, harnessing the power of 
its supercharged 12-cylinder Rolls-Royce R engine in 
his record-setting speed runs here, helping put Daytona 
Beach on the world racing map. 
     General Manager Michael Melendez noted, The 
Daytona plans to frequently rotate the cars on display.
    “Daytona Beach is well known for [its] race culture,” 
Melendez says. “Whether it’s Supercross, Rolex 24, 

the Daytona 500, our community 
has a love for racing and its history. We celebrate 
this culture at The Daytona and want to create an 
environment that is welcoming, fun and unique.”
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>>>>>>>>>>>>
SMALL DETAILS, BIG IMPRESSIONS

Small details make big impressions and the Daytona is quick on the track to provide customers with 
a high-touch experience. 

Jason Ward. Corn 
Fiery Cheetos-crusted mac 

Chislehurst roast chicken are 

A terrace rims the hotel and overlooks the 
Victory Circle, a large 

GET YOUR RACE ON
While Daytona International Speedway boasts the most diverse schedule of racing on the planet, 

including the legendary Daytona 500 and Rolex 24, every day is race day in this town. Here’s where you 
can get your race on all year long:
NASCAR DRIVING EXPERIENCE: 

Richard
Petty, nicknamed , on a 

Enthusiasts drive a genuine NASCAR race car 

racing session. 

Thrill-seekers looking for an adrenaline rush 

There are only three rules to focus on here: Go 
fast, turn left and have fun.

DAYTONA INTERNATIONAL 
 

Get behind the scenes at this venerated track and 

of racing and home to more than 101,500 fans on 
race day. 

famed 2.5-mile track at Daytona International 

Stillhouse Black Bourbon, a favorite among drivers.

 Blue 
Flame,
dining at Sir Malcolm

and aviation.
VIP fans get the chance to visit the 

building, the ISC Archives house a treasure 

honoring racing legends such as Dale 

collection like no other.

visitors into overdrive.

Room with 
balcony with view 

of Speedway
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